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Happy May to you all! 
 
 

The month of April has been very interesting. With the continued closure of indoor dining, we are more 
limited in capacity on our patio. Although we have been very busy, our review analytics have started to 
trend downwards; however, our Instagram and Facebook analytics continue to trend upwards. The 
introduction of more frequent Instagram and Facebook ‘stories’ has played a huge role in this increase. 
Please find all the information below as well as the attached Analytics Summary for an overview! 
 
 

We have had three OpenTable reviews come in through the month of April, all of which have been 
responded to. This is down from the 213 OpenTable reviews we had during the month of March. This is 
occurring due to the fact that we are not taking reservations through OpenTable while indoor dining is 
closed. For a guest to leave a review on OpenTable, they must have dined with us through a reservation, 
or OpenTable must have recognized the name they left us, as per our Covid-19 contact tracing 
protocols, and apply it to their Guestbook Profile. OpenTable’s software is excellent at ensuring we do 
not receive reviews from guests who have not dined with us. However, this is why we only had three 
reviews come in; OpenTable’s software only recognized three guests (through their Guestbook Profile) 
during the month. Nevertheless, our rating is holding steady at 4.6 out of 5 stars with 95% of guests 
saying they “Would Recommend” us.  
 
 

We have had 10 Google reviews come in through this previous month that have all been responded to. 
We are continuing to fall into the 4.2 out of 5 stars category. April’s review count has decreased since 
March from 27 to 10. On the positive side, a category that we are being recognized in now is “popular 
for lunch”. This is due to more guests joining us during the lunchtime service, as the weather this time of 
year is best in the early afternoons. I have engaged with six guests over email regarding both positive 
feedback and constructive criticism. Our TripAdvisor rating is continuing to stand at 4 out of 5 stars 
coming from 113 reviews. 
 
 

Most notably, our Facebook page likes have continued to follow an increasing trend as we are up to a 
total 1,759 likes and 1,975 followers from 1,716 and 1,912 respectively. Our Facebook rating is at the 
same 4.6 out of 5 stars as the month of March. Our Instagram followers have increased from March’s 
5,522 to the current 5,563. The integration of more active posts on each social media platform has 
contributed to this trend.  
 
 

With the future unknown, we are unsure when indoor dining will resume. When it does, I expect to see 
an increase in our review content. Until then, I will be posting frequently on all social media platforms for 
Boom + Batten.  
 
 

Best wishes, 
Chantaille Ash 
Guest Relations Manager 
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OpenTable
3
Rating 4.6 Stars | 95% Would Recommend
FOOD 4.5
SERVICE 4.6
AMBIANCE 4.7
APRIL RATING 4.7

Google
10
Rating 4.2 Stars
"POPULAR FOR LUNCH"

Emails
6
Positive Experiences + Constructive
Feedback

Facebook
4.6
Out of 5 Stars
81 REVIEWS

TripAdvisor
4
Out of 5 Stars
113 REVIEWS

BOOM + BATTEN

FACEBOOK  
1,759 total likes
1,975 total followers 

INSTAGRAM   
5,573 total followers

2021     
Report by Chantaille Ash


