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Financial Updates 
 
Sales Revenue 
Total sales for the month of May were $275,706.64. This was considerably higher than what we expected, 
even with indoor dining closed until the 25th. Liquor sales, at 14.6% continue to surprise us, guests seem 
to be enjoying our new cocktail list and we are happy about this because we prefer to sell liquor due to of 
the profitability.  
 

Other Revenue 
As anticipated, our wage subsidy was quite high at $32,736.44 because of the lower sales that we 
experienced in April. We also received our BC Recovery Grant for $10,000.00.  
 

Cost of Goods 
Total cost of goods for May were 32.24%. As Chef Matt mentions in his monthly report, the cost of goods 
in the global market has significantly increased because of the pandemic, which has impacted our cost of 
goods by 2.5% over budget. We will continue to work closely with our suppliers and continue to adjust 
our menu and pricing to hit our budget targets.  
 

Wage Costs 
Our total wage costs, including fringe benefits, were 49.29%. We will continue to see higher labour due 
to the increased training that is being done now that we are open for indoor dining. We continue to hire 
additional staff, and plan on adding 20 more team members over the next month to handle the major 
volumes we expect to have.  
 
Controllable Costs 
Total controllable costs for the month were 22.48%. We are happy to see that many of you have been 
coming in and dining at Boom, the owner’s discount for the month was $12,372.03 which was 4.49% of 
our controllable expenses. Credit Card fees of $5,417.65 accounted for 1.97% of our controllables. We 
have requested that our discount will be changed to an alternate pricing plan versus the flat rate that we 
have had since opening. We expect a drop of 0.25-0.30% in our fees with this new plan. Glassware and 
tableware, $2,545.96, was to prepare ourselves for the opening of the dining room. Computer software, 
$2,295.15, was for our annual Sage Accounting software renewal.  
 

Marketing Costs 
Marketing costs of $6,988.49 or 2.53% was mainly due to a payment for the Island Eats cookbook of 
$2,500.00 which is coming out in October and features two recipes by Chef Matt. We will be selling these 
books in our café, and we expect to recover more than double of the expense. QSA costs were $2,032.50, 
0.74%, which is double our budget. We have had many errors made by the front of house staff members 
taking orders. This will be a focus for Jade and the service team to improve communication with the guests.  
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Fixed Expenses 
Total fixed expenses were $21,382.69 or 7.67%. This included a rent credit of $5,634.33 because of the 
lower sales we experienced in April.  
 

Total Profit 
Overall, total profit for the month was $3,208.28 or 1.01%. This was a very disappointing month, but we 
expect significant profitability now that we are partially open for indoor dining, and our expanded 
promenade patio that has been extended until June 1st 2022, giving us an additional 18 tables. Our fiscal 
year end books have been sent to our CPA Grand McNeil, and we expect our year end statements to be 
completed by the end of July.  


