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Happy February to you all! 
 
The month of January was an extremely exciting one. From the return of Dine Around to the continued 
increase in our social media channels, we have been busy! As we have entered a new year, I have 
changed the format of our Analytics Summaries to match the colour scheme of our website.  
 
To begin with OpenTable, we received 181 reviews throughout the month of January, all of which have 
been responded to. Our monthly overall rating is 4.7 out of 5 stars, and the Service, Ambience, and Food 
ratings came in at 4.7, 4.7, and 4.6, respectively. We received two noteworthy reviews that I wanted to 
bring to your attention. The first notes our Dine Around menu. Having both a lunch and dinner Dine 
Around menu has allowed us to reach both dining crowds and increase our overall guest count. The 
second review I want to touch on is the review where we lost a star due to the guest being unhappy 
with the yacht docked in front of the window. From time to time we receive reviews like this however I 
immediately resolve them by contacting the guest directly to let them know that we are unable to 
control it. I also offer a solution by suggesting that the guest call the day of their preferred day of joining 
us to ask if there is a yacht docked. It is interesting to note that our guests’ feelings are split; half our 
guests enjoy the view of a magnificent yacht during their dining experience, and half do not. 
 
Through our Google page, we received and responded to 36 reviews, providing us with a rating of 4.3 
out of 5 stars. The most noteworthy tag to our restaurant for the month of January is “has a great wine 
list”. These tags are important as they allow us to cater to what the majority of our guests join us for. 
Our TripAdvisor rating is 4 out of 5 stars, coming from 149 reviews. I have also engaged with eight guests 
over email this month regarding both positive and negative feedback.  
 
Our total Instagram following is 6,209; an increase of 95 throughout the month. Our most interacted-
with photo is one of our exterior. Our total Facebook followers is 2,188 and our total likes count is 1,920. 
All of these numbers have increased throughout the month, suggesting that the content posted fits well 
with our followers’ preferences. To promote our Dine Around this year, graphics were posted on both 
Instagram and Facebook, along with stories to increase our reach. We received many photos from our 
guests of their experiences and everyone we engaged with across all our social media and review 
platforms, had a positive Dine Around 2022 experience. 
 
 
Sincerely, 
Chantaille 
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