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Happy April to you all! 
 
The month of March was the busiest it has been for our social media platforms since our partnership with 
Kharma Salons in January of 2021. Following the specifics of my letter last month, we partnered with 
Tasting Victoria and co-hosted an Instagram contest. 
 
Through the OpenTable platform, we received and responded to 215 reviews. Per the number of reviews 
against the days in March, we averaged a 6.94 receiving rate. In March of 2021, we received 213 reviews 
and our rate of received reviews per day was 6.87. It is interesting to note that we are on nearly the same 
trajectory this month as last year. Our monthly overall rating is 4.7 out of 5 stars, and the Service, 
Ambience, and Food ratings came in at 4.7, 4.7, and 4.6, respectively.  
 
Through our Google page, we received and responded to 22 reviews, nine reviews less than February’s 
numbers, providing us with a rating of 4.3 out of 5 stars. The most noteworthy review that we received 
on Google was one noting our non-alcoholic cocktail list. As we curate unique alcoholic and non-alcoholic 
cocktail lists to serve our guests, it is always great to see that our guests appreciate both and that we cater 
to guests who do not drink alcohol, as well as those who do. Our TripAdvisor rating is 4 out of 5 stars, 
coming from the same number as February, however we are now at 150 reviews, gaining one from last 
month. I have also engaged with seven guests over email this month regarding both positive feedback and 
constructive criticism.  
 
We have reached 6,601 followers on Instagram; an overall increase of 315 throughout the month. As 
stated in last month’s letter, our goal was to partner with Tasting Victoria this month as we recently 
received the Best View award. We co-hosted an Instagram contest where our guests had to follow us, tag 
their friends, and let us know what their favorite item to order is. In doing so, they would be entered into 
the draw to win a $100 gift certificate. The post received 848 comments, roughly equating to 848 entries. 
For social media contests, it is evident that after the winner is announced, a certain number of new 
followers will unfollow the account however it is great to see that 315 new followers stuck around, leaving 
us with an overall follower increase of 37.15%. Finally, our Facebook analytics have also increased. We 
are at a total of 1,945 likes and 2,224 followers. The photo with the most engagement from the month of 
March is one receiving a reach of 369 Facebook users. 
 
Next month will mark one year since our OpenTable reviews took a dip from 213 to three. It will be exciting 
to never see this decrease again! 
 
 
Kindly, 
Chantaille 
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