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Financial Updates 
 
Sales Revenue 
Total sales for the month of July were $849,996.05, an average of $27,419.22 per day. Our revenues 
increased by $231,387.99 or 37.40% over last year. We are very encouraged with this sales growth. We 
have noticed a significant amount of walk-in traffic and an increase in tourism compared to last year. Jade 
has referenced this in her update, and we are continuing to maximize efficiencies with group size and 
booking times with our OpenTable reservation system. 
 

Other Revenue 
No additional revenues to report for July.  
 

Cost of Goods 
Our total cost of goods for the month of July was 27.54%, an improvement of 1.61% compared to last 
year. Unfortunately, we were not able to complete inventory for beverage supply categories. This was due 
to the timing of Vincent’s departure. We may see an adjustment in cost of sales for August, after the 
inventory will be counted. We are extremely to consistently see our food cost under 30% even though we 
are seeing increased costs on all food items purchased. Chef Matt and Anthony have done an amazing 
job on menu engineering and cost analysis. 
 

Wage Costs 
Our total wage costs, including fringe benefits, were 36.48%, or 1.09% lower than last year. All labour 
categories are right in line with our budgets, Jade and Chef Matt have done an excellent job on 
scheduling, allowing for excellent guest execution and at the same time being under budget. Sick pay for 
the month of $2,776.32, we continue to encourage team members to stay home when not feeling well to 
ensure a safe and healthy work environment for everyone. 
 

Controllable Costs 
Total controllable costs for the month were 12.36% which is 0.50% higher than last year. Glassware and 
Tableware of $6,805.97 or 0.80% was a back order purchased from March and we finally received many 
needed items to handle our increased volumes. Music, Band and Films of $2,765.12 continues to be largely 
due to our trial DJ program. Our focus has been to drive revenues from 8pm until close and draw new 
guests that are looking to have an enhanced late-night experience. Our rotation of DJ’s has allowed us to 
try different styles of music, and we are now close to selecting a resident DJ based on the positive feedback 
about him. All other controllable costs have been in line with budgets. 
 

Marketing Costs 
Marketing costs were $9,053.04 or 1.07%. QSA’s of $4,510.93 or 0.53% have been reduced by $1,600.00 
from the previous month. This is due to improvements from our service team reducing communication 
errors with our guests. We will be focusing on our social media program as we move into the Fall and 
Winter months with contests and more guest engagements.  
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Fixed Expenses 
Total fixed expenses were $60,118.55 or 7.07%. Accounting and Legal includes $3,913.06 for a foreign 
worker program which allows us to stabilize our kitchen team and securing long term employees. Again, 
all expenses fall in line with our budgeting.  
 

Total Profit 
We are extremely pleased to report a profit of $131,479.02 or 15.46%. Please be sure to review the Other 
News article for information regarding your next shareholder loan repayment.  


